Summary from Old 96 District Tourism

 SC PRT Non-Recurring Funds for October 2024-June 2025

Regional tourism programs in South Carolina were established in the 1980s to showcase the offerings of different communities to travelers or visitors. In certain rural areas, specifically the Old 96 District, our organization is the exclusive entity responsible for promoting these five counties as a unified region. The regional programs help promote lesser-known areas of South Carolina.

The Old 96 District has a great deal of history, outdoor adventure, amazing restaurants, unique shopping, world winning festivals and the friendliest people in South Carolina! We at the Old 96 District Tourism are proud of our region and want visitors to know that our “unexpected wonders” await them.
The funding for the Old 96 District informs travelers about Abbeville, Edgefield, Greenwood, Laurens, and McCormick counties. 

The non-recurring funds received for October 2024 through June 2025 helped the Old 96 District Tourism to support numerous initiatives:

· Increase our social media presence by using Google Ad word, native ads and giveaway contests to travelers to visit. This campaign focused on North Carolina, Georgia, and Tennessee.
· We invited travel journalists to visit our region and experience our people, places and consider the many interesting attractions and shopping opportunities we offer. We did this by engaging a PR specialist to collaborate with us to bring these award-winning travel writers to our part of South Carolina.

· We placed advertisements in such magazines as Southern Living, Garden and Gun, AAA Living, Southern Flavor, Southern Lady, A Taste of the South, Blue Ridge Outdoors, Bob Redfern Outdoor Show and many more. 
· This allows our small towns to gain recognition and compete with major cities and attractions in the Southeast.
· Funds are allocated to use social media experts to provide guidance on optimal promotion timing, content, and strategies. It is not as easy as just putting up a post and hoping it gets traction! No, you must figure out the time to post and the group to post to. It is an art!

These strategies aim to encourage individuals to visit our area, spend time and money, thereby boosting the economic impact on local communities.
